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#1 NAME
Remember that your business name will be what people call your business.  
A good name for your business is one that you’ll want to become a 
household name.  Make your business name simple and easy to remember. 
Don’t try to be cute with the name because that’s the trendy thing to do.  If 
the name doesn’t make sense most people won’t remember it.

#2 Good Logo
It is hard to believe it is true, but there are some businesses that think that 
a logo is a trivial thing.  If only they could see how wrong they are.  A logo 
could be one of the most important elements of your brand and marketing 

toolbox.  Don’t go cheap on the logo.  Get a great designer to make you 
something that will punch through the clutter.

#3 Brand Slogan
In a few words as possible your brand slogan should attract attention and tell 
the audience what your company does.  The slogan should convey a subtle 
call to action so that the consumer if engaged.  It can also speak to your 
overall mission for your company.

#4 Mission
Have a mission for your brand.  Your brand can be perceived as a living 

breathing person with emotions, a voice, and a personality.  Having a 
clearly defined, 5-7 word, brand mission statement can help you make the 

important decisions about how and where your brand is displayed.  

#5 Brand Filter
A Brand Filter is a physical document that you would compile and then 
make available to your staff and outsourced vendors.  This document will 
contain all the critical information about your brand; logo, mission, colors 
and font.  This will save you from having to continually communicate this 
information to your staff and vendors, thus saving time.  
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